
SUMMARY : Advantages of Information and Communication Technologies ICT’s can be extended to
the disordered and impeded farming community by accomplishing theiraccess to ICT’ s to farmers
through Information Kiosks and utilizing them as a stage for spreading of farm innovations which had
already been begun in different states through different undertakings. The study revealed that majority
of the farmers obtaining information from the Information Kiosks reported medium perception (55.00%)
of the messages followed by low perception (10.00%) and high perception (8.00%). Relationship between
the profile characteristics and the perception of the farmers about Information Kiosk indicated that
effectiveness of Information Kiosk, awareness about Information Kiosk and information dissemination
ways by the farmers utilizing the Information Kioskis positively correlated with the Perception of the
farmers towards Information Kiosk.
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